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Elisa in brief

Elisa is a Finnish telecommunications, ICT and
online service company serving 2.3 million
consumer, corporate and public administration
organisation customers. Elisa is listed on the
Nasdaq Helsinki Large Cap with over 200,000
shareholders. Cooperation with Vodafone and
Telenor enables globally competitive services.

Elisa provides services for communication and
entertainment, and tools for improving operating
methods and the productivity of organisations.
Elisa's brands include Elisa, Elisa Saunalahti, Elisa
Videra and Elisa Appelsiini.

Elisa is the market leader in mobile and fixed
network services in Finland, and number two in
mobile services in Estonia.

Business

Approximately 85 per cent of its revenue comes
from telecommunication services for consumer
and corporate customers. The fastest growing
new digital services account for approximately 15
per cent of revenue. New services and digital
solutions are also offered to growing international
markets.

Elisa's reports its performance by Consumer
Customers and Corporate Customers segments.
Elisa's operational model is based on two
business units, production and support functions.
Included in the operational model are also Elisa
Estonia and some independent companies, of
which Elisa owns varied portions.

ELISA’S OPERATIONAL MODEL
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: Consumer Corporate
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‘ Customers Customers
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Elisa's core values in all its business operations
are customer orientation, responsibility, renewal,
results orientation and collaboration.

This report is generated according to Elisa’'s online annual report 2015 and contains the parts specified and downloaded by the user. 2
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Strategy and operating environment

Elisa's vision is to be a recognised international provider of digital services and a brand of excellence.

STRATEGY EXECUTION FOCUSES ON
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Improve performance through customer
intimacy and operational excellence

J/
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MEGATRENDS’ IMPACT ON ELISAS MARKETS IS FAVOURABLE

Secure connected world

Ubiquitous connectivity and cybersecurity are
necessities for any person, service and thing.

Communities need to exploit data, technologies
and business models to be smart, urban and
sustainable.

Digital services
market

Ageing population

Free time, financial resources and physical changes
create demand for fun, social and helpful services
with good design.

Digitalisation develops fastest in growing, develop-
ing and emerging markets.

The continuous development of online services
and digital solutions is creating demand for the
telecommunications and IT services they require.
Together, these digital services create superior
user experiences and productivity for a number of
large and small things in our daily lives. Elisa is
taking this development strongly forward in
accordance with its strategy:

Innovation of digital services for
consumer and corporate customers

Services in our own network domain and
international services independent of
network ownership

World-class customer orientation, quality
and cost-efficiency

This report is generated according to Elisa’'s online annual report 2015 and contains the parts specified and downloaded by the user. 4
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Outlook and guidance

The competitive environment has been fierce but
stable in Finland. Elisa is the market leader in its
industry and successful in competition. Growth
has been driven by the growing mobile data and
smartphone markets as well as strong investment
in new services, among other factors. The majority
of the mobile phones sold are smartphones,
which further increases the use of mobile data
services. The Elisa Viihde IPTV service, with its
diverse selection of entertainment, generated
growth in the fixed-broadband business. ICT
services directed towards corporate customers
and online services directed towards consumer
customers are also growing.

Guidance for 2016

Revenue At the same level as in 2015
EBITDA At the same level as in 2015
CAPEX <12%

Financial targets by the end of 2017

Revenue growth Above industry average
EBITDA margin >36%
CAPEX-to-sales <12%
S

) ! >35%
Equity ratio

This report is generated according to Elisa’'s online annual report 2015 and contains the parts specified and downloaded by the user.
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Business
Distribution policy
Actual profit distribution is 80-100 per cent of the has averaged over 100 per cent for the past nine
previous fiscal year's net profit. Payment of years.
additional dividends to shareholders is also an
option. Elisa's profit distribution includes the In 2015, the distribution of profit included the
dividend payment, repayment of capital and dividend paid in April of EUR 1.32 per share, a
purchase of treasury shares. Elisa's dividend ratio total of EUR 211 million, which corresponded to

94 per cent of the net profit for 2014.

ELISA SHARE PRICE DEVELOPMENT IN 2015
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ELISA SHARE PRICE DEVELOPMENT 31 DECEMBER 2010-31 DECEMBER 2015
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Business

Shareholder information

Annual General Meeting

Elisa's Annual General Meeting will be held at
Messukeskus Helsinki, Expo and Convention
Centre, Messuaukio 1, Helsinki, at 2:00 pm (EET)
on Thursday 31 March 2016.

Each shareholder who is registered in the
shareholders' register of the Company maintained
by Euroclear Finland Ltd on 17 March 2016 has
the right to participate in the Annual General
Meeting. Shareholders whose shares are
registered in their personal Finnish book-entry
account are registered in the shareholders'
register of the Company.

Shareholders who are registered in the
shareholders' register of the Company and who
want to participate in the Annual General Meeting
shall register for the Meeting by giving prior notice
of participation, which must be received by the
Company no later than 6:00 pm on 23 March
2016. Such notice can be given:

a) through Elisa's website at www.elisa.com/agm;

b) by e-mail
elisa.yhtiokokous@yhteyspalvelut.elisa.fi;

C) by telephone +358 800 0 6242 from Monday to
Friday at 8:00 am - 6:00 pm;

d) by fax +358 10 262 2727; or

e) by regular mail to Elisa Corporation,
Yhtiokokousilmoittautumiset, PO Box 138,
FI-33101 Tampere, Finland.

This report is generated according to Elisa’'s online annual report 2015 and contains the parts specified and downloaded by the user.
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A holder of nominee-registered shares has the
right to participate in the Annual General Meeting
by virtue of such shares based on which he/she
would be entitled to be registered in the
shareholders’ register of the Company held by
Euroclear Finland Ltd on 17 March 2016. The right
to participate in the Annual General Meeting
requires, in addition, that the shareholder on the
basis of such shares has been temporarily
registered in the shareholders' register held by
Euroclear Finland Ltd at the latest by 10:00 am on
24 March 2016. As regards nominee-registered
shares, this constitutes due registration for the
Annual General Meeting.

Pursuant to Chapter 5, section 25 of the Finnish
Limited Liability Companies Act, a shareholder
who is present at the Annual General Meeting has
the right to request information with respect to
the matters to be considered at the Meeting.

Payment of dividends

The Board of Directors proposes to the Annual
General Meeting that the profit for the financial
period 2015 shall be added to accrued earnings
and that a dividend of EUR 1.40 per share be paid
based on the adopted balance sheet of 31
December 2015.

The dividend will be paid to the shareholders
registered in the shareholders' register held by
Euroclear Finland Ltd on the dividend payment
record date 4 April 2016. The Board of Directors
proposes that the dividend be paid on 12 April
2016.


http://www.elisa.com/investors/annual-general-meeting/
mailto:elisa.yhtiokokous@yhteyspalvelut.elisa.fi
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Important dates related to the AGM and dividends

Record date of AGM participation 17 March 2016

Registration period ends by 6:00 pm on 23 March 2016
Annual General Meeting 31 March 2016

Record date of dividend payment 4 April 2016

Date of dividend payment 12 April 2016

Further information can be found at
www.elisa.com/agm.

Trading in Elisa’s shares

Elisa's shares are listed on the Nasdaq Helsinki and are registered in the Finnish book-entry register
maintained by Euroclear Finland Ltd.

Financial information

Elisa publishes financial reports and information in Finnish and English. The Online Annual Report,
Interim Reports, information on the AGM, stock exchange releases and other information material
for investors, as well as the Disclosure Policy, are available on Elisa's website at www.elisa.com/
Investors.

Publication dates in 2016

15 April 2016 Interim Report, January-March 2016
15 July 2016 Interim Report, January-June 2016
19 October 2016 Interim Report, January-September 2016

Change of address for shareholders

Shareholders of Elisa Corporation are requested to send written notification of any change of
address to the bank where their book-entry account is held. If their account is held at the Euroclear
Finland Ltd's (former Finnish Central Securities Depository) account operator, please send written
notification to:

This report is generated according to Elisa’'s online annual report 2015 and contains the parts specified and downloaded by the user. 9
Please visit www.elisa.fi/annualreport2015 for the full online report.
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Euroclear Finland Oy
PO Box 1110
00101 Helsinki, Finland

The notification must include the shareholder's name, new address and old address, and book-entry
account number.

Elisa investor contact

Vesa Sahivirta Kati Norppa

IR Director Communications manager, IR
Tel. +358 50 520 5555 Tel. +358 50 308 9773
vesa.sahivirta@elisa.fi kati.norppa@elisa.fi

www.elisa.com/investors
investor.relations@elisa.fi

This report is generated according to Elisa’'s online annual report 2015 and contains the parts specified and downloaded by the user. 10
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CEQO’s review

Record-breaking annual
earnings again

Elisa's competitiveness developed well during the
year, even though both the general economic
situation and the competitive situation in the
Finnish telecommunications market continued to
be challenging. We improved the profitability of
our operations and strengthened our leading
market position. We achieved the best results in
our history, and we offered our customers new
services offering superior user experiences and
provided significant content for them.

Elisa's revenue growth 2015 was better than the
peer group average, and our earnings grew
significantly. Our revenue was improved by the
increase in demand for mobile data, as well as for
ICT and new online services. Our revenue grew by
2 per cent, earnings per share by 9 per cent
excluding non-recurring items, and cash flow by
no less than 18 per cent. In Estonia, our revenue
was at previous year's level.

Elisa's profitability and financial position are good.
Our strong, predictable cash flow and our
competitive dividends have for a number of years
created the prerequisites for development and
provided added value for our owners. We are
committed to distributing competitive profit to our
owners. Elisa's Board of Directors will propose
dividends of EUR 1.40 per share to the Annual
General Meeting in the spring.

Business

Record-breaking year for mobile
data demand

In Finland, people use the most mobile data per
user in the world, and in 2015 we broke records in
the demand for mobile data. Customers in Elisa's
network upgraded to even faster mobile data
speeds and annual growth of the amount of
mobile data sent grew 95 per cent. Early in the
year, we crossed the threshold of transmitting
more data over the 4G network than over the 2G
and 3G networks combined. Data speeds and
amounts will multiply in the near future, as more
and more equipment will connect to the Web
through the Internet of Things, and video traffic
will increase.

An increasing number of our customers want to
update their subscription packages and are ready
to pay more for a faster and higher-quality data
connection. Studies show that users of fast
connections are also our most satisfied
customers. Some 92 per cent of our new sales
were smartphones, and 81 per cent of terminal
devices purchased support high-speed 4G
connections.

Our 4G networks in Finland and Estonia cover
more than 97 per cent of the population. Elisa's
determined construction of the 4G network
progressed at record speed. Elisa has fulfilled the
terms and conditions set for its licence in
connection with the 800 MHz auction well in
advance of the time limit of 2019. Fast Internet
connections have been constructed using new
frequencies in sparsely populated areas, in
particular. In addition, we launched a subscription

This report is generated according to Elisa’'s online annual report 2015 and contains the parts specified and downloaded by the user. 11
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that enables speeds of up to 300 Mbps. The new
top speeds are now available in over 30 localities.
We invest almost EUR 200 million each year, the
majority of which is allocated to network
construction. Due to our stable financial situation,
we have the prerequisites for increasing network
speeds and capacity further as required for new
services and applications.

Value for our customers in Finland

and abroad

Our strategy has proven successful, and we have
continued its determined implementation. Elisa is
recognised internationally as a new kind of
operator. We want to create added value for our
customers, and we innovate digital services both
in our own network domain in Finland and Estonia
and internationally. At the same time, we
continuously improve our customer
understanding and invest in customer satisfaction,
quality and cost-efficiency.

During 2015, we introduced a number of new
services to our customers. We expanded the
offering of the Elisa Viihde IPTV service with
entertainment and sports, while also providing
our own domestic films and TV series available
exclusively from Elisa Viihde. We were also the first
in Finland to integrate Netflix into our IPTV service.
The position of the Elisa Kirja service as Finland's
largest e-book service strengthened further,
contactless payments increased in popularity.

For corporate customers, 2015 was the
breakthrough year for digitalisation. We are at the
vanguard of development, and early in the year
we launched the Elisa loT (Internet of Things)
services in Finland and Estonia. Elisa IoT is an
open cloud platform that allows corporate
customers to innovate new kinds of 10T products,
launch new business operations and gain
significant competitive advantages.

Business

In addition to opportunities, digitalisation involves
great digital responsibility. We extended our
service offering in the prevention of cyber-threats
and established a new Elisa cyber security centre,
through which we offer our customers a
preventive, real-time security service to monitor
and combat a variety of threats.

We invest in international growth, in particular, by
providing video conferencing solutions for
corporate customers.

We also strengthened our competence through
corporate acquisitions. For example, we
strengthened the development and range of our
digital health care services by purchasing the
master data management (MDM) business
operations of Datawell Oy. We also purchased the
Livezhat business operations, allowing us to offer
both effective chat tools and a total service where
we manage chats on companies' behalf. In
accordance with our strategy, we also increased
our holding in Anvia, which operates in
Ostrobothnia.

As we wish to improve our cooperation with new
companies, we strengthened our long-standing
and successful start-up operating model. We also
took part in a start-up event as one of the main
cooperation partners of Slush, and we launched
the Elisa loT Innovation Challenge. The
competition was won by Foller, a platform for
reducing food waste. Our cooperation with
RePack, in turn, has strengthened Elisa's ability to
adopt environmentally friendly solutions by
recycling service packaging.

Value for society

We are a significant part of Finnish and Estonian
societies. According to a March study by ETLA, the
Research Institute of the Finnish Economy, Elisa is
the ninth most important company in Finland
measured by value added. As a Finnish company

This report is generated according to Elisa’'s online annual report 2015 and contains the parts specified and downloaded by the user. 12
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with its eyes on the world, it's important that we
conduct ourselves responsibly, ethically and
lawfully in all situations. We have signed the UN
Global Compact, and we are committed to
supporting and implementing its basic principles
in our own operations.

Our responsibility is based on our values. During
the year, we updated our values as a result of a
values dialogue with our personnel. Our core
values are customer orientation, responsibility,
results orientation, renewal and collaboration.
Elisa's Code of Conduct, applicable to the entire
Group, is also based on our values.

We are also pioneers in the changing working
culture and in adopting teleworking. We use
diverse virtual tools to support our work and as a
substitute for commuting. As a result, our
personnel satisfaction has risen to a record-
breaking level. As a nationally important employer,
we invest particularly in career opportunities for
the young. We were involved in the Responsible
Summer Job campaign and participated in the
Work for the Young programme. We also
encourage women to enter the IT business by
means of the Dialogue project and the Super-Ada
event, for example.

We have for a long time supported Finnish young
people through the Tukikummit Foundation by
helping young people at risk of marginalisation. In
2015-2016, we want to continue supporting
Finnish young people. As a result ShedHelsinki
was created, where children and young people
can participate in creating a new kind of theatre.

We continued the important work of opening
opportunities for the digitalising society in popular
digital schools for children, for example. With the
growth in the use of smartphones, we want to
support digital parenting, and we launched a
separate service website for this purpose.
Together with Nokia, we donated an interior

This report is generated according to Elisa’'s online annual report 2015 and contains the parts specified and downloaded by the user.
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mobile phone network for the New Children's
Hospital.

We engage in long-term work to mitigate climate
change through our low-emission ICT services and
to improve energy-efficiency. Our customers'
emission savings continued to increase, and our
own carbon footprint was reduced by a further 76
per cent. Almost all the electricity we source in
Finland is produced from renewable sources. We
report our carbon footprint annually in the
international CDP questionnaire, in which the
climate report for 2015 produced by Elisa for
investors and the global market was assessed to
be top quality among Nordic companies and
among telecommunications operators.

Elisa's success is based on a number factors. We
are proud and thankful for the trust that our
customers and owners have shown in us.
Particular thanks are due to our expert and
committed personnel. We continue every day our
determined work for the benefit of our customers
and to implement our strategic objectives.

Veli-Matti Mattila

Chief Executive Officer
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Business

Consumer customers

The main objective of Elisa's consumer business is
to be the leading provider of telecommunications
and online services in our home market and
achieve international growth. Elisa offers its
customers superior user experiences and
sensible Elisa Saunalahti subscriptions with world-
class effectiveness. In accordance with our strong
consumer strategy, we provided even better
services to our customers in 2015.

Our mobile service revenue increased significantly
as customers adopted even faster subscription
types. The demand for fast fixed broadband
connections also continued to be strong, even
though the fixed broadband base continued to
decline slightly. The sales of additional
subscription services, such as Tietoturvapaketti
Internet Security Service, Pilvilinna and Square
Trade, grew.

We continued to strengthen our position as a
leading developer of new online services. The
demand for entertainment services, in particular,
as well as for new online services directed towards
consumers is growing strongly.

We continue the determined implementation of
our consumer strategy and investments in
customer service in various channels to offer our
customers an even better experience every day.

Growing demand for
increasingly fast mobile
connections

In the subscription business, the competitive
environment and campaigning were fierce. Our

customers are ready to pay more for faster mobile
connections, and customers using them are also
clearly more satisfied. The demand for additional
subscription services, such as data security and
cloud services, increased.

The significance of mobile data becomes
increasingly important for our customers' lives as
the viewing and sharing of videos increases on the
Internet. We want to ensure a smooth user
experience by offering faster subscription
alternatives and always an unlimited amount of
data at the selected speed.

The increased coverage of 4G speeds also
boosted growth in mobile markets. In 2015, we
made the high-speed 4G network available to
almost all Finns. In a number of localities we offer
mobile subscriptions with maximum speeds of up
to 300 Mbps. By continuously investing in the fast
mobile network and fixed broadband, we enable
growing use of subscriptions, equipment and
online services for our customers.

With regard to terminal devices, the demand for
smartphones and tablets suitable for data
consumption continued strong. Approximately 92
per cent of all mobile phones sold were
smartphones. Our customers want to use their
valuable equipment in a safe and diversified
manner. The additional subscription services
related to these needs, such as the Elisa Square
Trade device replacement service and Elisa
Pilvilinna cloud storage increased in popularity.

This report is generated according to Elisa’'s online annual report 2015 and contains the parts specified and downloaded by the user. 14
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New online services are
part of daily routines in

Flnland and abroad

Online services have quickly found a place in
making daily life smoother and providing

entertainment both in Finland and internationally.

We added significant new, unique content to our
services during the year, and features improving
usability.

Elisa Viihde is the most popular entertainment
service in Finland and the market leader; the
service has more than 200,000 Finnish
households as customers. The Elisa Viihde app
has gained a strong position in the market, and it
has been downloaded to more than 500,000
mobile devices. Close to one million Finns
currently view programmes on mobile devices
every week.

Elisa Viihde has the widest selection of exclusive
content not available through other services. The
role of Elisa Viihde as a producer of and
distribution channel for domestic films and TV
productions grew during the year. Our own
content includes the extremely popular series
Downshiftaajat ("Downshifters"), Virittajat, a show
for car enthusiasts featuring Mika Salo, the You
Tube mash-up film Tubecon and stand-up
comedian Ismo Leikola's own comedy series.
Sports content, particularly, interests our viewers,
and people are ready to pay for it. We added a
basketball league and qualifiers for football's
European Championships and World Cup to our
comprehensive sports offering. We were also the
firstin Finland to introduce Netflix for viewing
through the Elisa Viihde service.

The popularity of e-books continued to grow, and
Elisa Kirja is Finland's largest e-book service.
Almost one in ten Finns purchases e-books. The

Business

selection of e-books has grown significantly with
the popularity of tablets and smartphones. The
majority of new books are currently published in
electronic format. Use abroad has also increased;
Finns read e-books across the world, and e-books
travel with them on their trips.

In addition to the international service of Elisa's
EpicTV, focusing on outdoor and adventure
sports, e-commerce concentrating on high-quality
climbing accessories also gained a foothold in
international markets under the consumer
business.

The international offering also includes the Habbo
service, which has 2-3 million active users in over
150 countries. During the year, Habbo's
operations were focused by concentrating on
mobile versions.

The customer is first in all
channels

The customer is at the centre of our consumer
business. We want to know how the services we
offer correspond to the needs of our customers.
We request feedback from our customers in
connection with customer encounters concerning
the quality of our products and services, and we
continuously carry out customer surveys. On the
basis of these, we develop our operations and
services in accordance with the principle of
continuous improvement. In our customer service,
we have taken care of our service level, and
through systematic process development we have
been able to reduce unnecessary customer
contacts significantly. This development work was
also clearly seen in our customer satisfaction
surveys.

We want to be available to our customers in ways
that suit them and in different channels. A
significant number of our customers currently
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want to do their shopping and deal with their
customer service business using online channels.

We made it easier for our customers to handle
issues on the Web by investing further in online
channels and by extending our chat support. We
improved the customer experience of Omatlisa,
and introduced the Mobiili Omatlisa app. Our
customers have adopted the increasingly popular
manner of registering for our services by using a
mobile phone. A mobile certificate or telephone
registration by using Elisa user ID were in use by
almost 270,000 customers at the end of the year.
Our customers will be able to register for all Elisa's
services using the mobile certificate and the Elisa
user ID in the future.

The popularity of e-commerce continued growing.
We improved the usability of our service on
mobile equipment, which was seen in customer
satisfaction and improved the sales efficiency of
online trade.

Part of our work to improve customer satisfaction
is predicting disturbances. We have invested in a
system that ensures that the equipment on our
network sends information on its functionality and
any disturbances in the network, which enables us
to react quickly to any disruptions.

The contribution of our professional staff to
customer encounters is crucially important.
Determined action to develop personnel
satisfaction was particularly seen in the
satisfaction of our personnel working at the
customer interface, and in 2015 we achieved
record-breaking results in our resource index.

Business

Elisa Estonia’s Consumer
Customers business

The market position of Elisa Estonia continued to
strengthen further. Despite the fierce competitive
situation, we managed to increase our customer
volumes and the average invoicing of our
customers.

Some 60 per cent of our consumer customers use
mobile data services, and 80 per cent use the 4G
service. In Estonia, our 4G network already has a
coverage of 95 per cent. We successfully
increased the 4G speeds of Elisa Estonia's mobile
broadband and launched the replacement service
for mobile devices.

Asko Kansala

Executive Vice President, Cosnumer Customers
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Business

Corporate customers

Elisa's Corporate Customers unit wants to be a
high-quality partner for its customers and help
them to make their business processes more
efficient and implement digitalisation. We seek a
significant market position and growth by
combining IT and telecommunication services in
completely new ways. Our comprehensive offering
is made up of modular and easily integrated IT
and telecommunication services and new digital
business solutions, through which we produce
added value for our customers in addition to
traditional solutions.

The positive development of visual
communications services, i.e. video conferencing
services, and the IT outsourcing market continued
in the Corporate Customers business, despite the
generally weak economic situation. Mobile service
revenue and device sales also grew. The
traditional fixed network business declined
slightly, and interconnection revenue also
decreased.

In accordance with the strategy of our Corporate
Customers business, we launch new services and
solutions that improve productivity both in Finland
and internationally. We focus on developing
operational activities and continuously improving
customer satisfaction.

New business
digitalisation solutions

Companies and public sector organisations are
increasingly digitalising their customer service
operations, and we are responding by introducing
new technologies and services for Web-based

customer service. We launched a new chat service
for the Orange Contact system and an outsourced
chat customer solution, in which we manage our
customers' customer service on the Web.

The importance of social media in customer
service operations has grown. We have developed
a new social media monitoring service and a
moderation service. We also extended the range
of customer service outsourcing solutions we
offer to Nordic companies to include service in
Swedish and English.

We also strengthened our offering to SMEs by
purchasing one of Finland's most popular chat
services, Livezhat. In addition, we launched the
Elisa Yritysguru service for small companies, which
provides assistance in all IT and
telecommunication problems by telephone and as
a remote service.

We also launched Elisa Kassa for SMEs, which
allows companies to handle payments, POS
functionality, stock management and the
customer register in an agile, mobile manner, as
well as to market directly to their customer base.
Kassa is integrated into payment terminals,
including the contactless payment functionality
offered by Elisa.

Our position as a provider of large customer
service environments strengthenes as the Tax
Administration adopts the Elisa Contact Centre
system. Use of our digital marketing service Dialog
increased during the year particularly in the trade
and service industry.

New legislation has created a good basis for the
advancing of strong identification. The use of the
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Elisa Mobiilivarmenne mobile certificate, which is
important for Web-based business, grew in
electronic transactions and was also launched for
banking services. We are also involved in
Mobiilimaksu, a shared mobile payment service
from Finnish telecommunication operators that
lets customers charge small payments to their
phone invoice.

Demand for | T solutions
continued to be strong

Elisa's subsidiary Elisa Appelsiini strengthened its
expertise in health care digitalisation. Master data
management (MDM) is a key trend accelerating
digitalisation, in addition to mobile apps, cloud
services and the Internet of Things (IoT). We
purchased the MDM business operations and the
CodeServer product from Datawell Oy, which
extend Elisa's range of digital services for health
care and the development of new services.

We are digitalising the transmission of patient
records between key health care operators in
Uusimaa, for example. We are also involved in an
innovative trial of electronic self-care together
with the City of Hdmeenlinna and the Finnish
Innovation Fund Sitra. The trial utilises the Elisa
Etamittaus service, which enables real-time health
monitoring.

We are focusing on developing services for the
SME segment, in particular and launched a
number of services supporting digitalisation. Elisa
Boxi is the first service combining IT and
telecommunication solutions for the entrepreneur
segment, offering voice, messages, the Web and
storage space conveniently in the same package.

The Elisa Toimisto 365 service also clearly
outperformed market growth. Vantaa, for
example, was the first large city to change its
communication system to cloud services, and it

Business

adopted the Elisa Toimisto 365 service for its
entire civil servant staff.

Companies increasingly adopted cloud services
alongside their own data centre environments. We
have commercialised hybrid cloud service
solutions that enable customers to use services
even better and more effectively, and to
intelligently combine several cloud services
logically and safely.

We help companies to
transition to the Internet

of Things (loT) era

In Finland and Estonia, we launched the Internet
of Things (loT) service package, which enables loT
apps and services to be created rapidly without
traditional software development.

The Elisa loT™ development and service platform
has been enthusiastically received. Several dozen
technology and app partners are already involved
in the ecosystem partner activities launched to
develop the service. The apps implemented for
Elisa's customers to support proactive
maintenance and product development for
internationally operating industry have proved to
be functional and produce added value.

An indication of the flexibility and speed of service
development of the Elisa IoT service model is the
Elisa loT Challenge competition, in which 12
participant companies developed their ideas into
functional services during a period of only a few
weeks utilising the Elisa loT™ platform. At the
start-up event Slush, Foller won first prize and
EUR 50,000. The service it has developed helps to
reduce food wastage.
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Upturn in ICT services

The year was a turning point in the
communications service business Elisa offers.
Mobile service revenue and device sales began to
grow. The number of smartphones and apps
needed for business management and operation
has increased rapidly, which has increased the
use of mobile data and the number of
subscriptions. For example, the Elisa Boxi mobile
subscription with integrated cloud storage was
well received.

We launched a number of new services, such as
Elisa Lahiverkko Plus, technology-independent
Elisa Netti connections for all customer segments,
and extensions of the Elisa Aisti situational
awareness service to customers' own services. We
also updated new features for current services,
and the growth and reliability of the Elisa Ring
mobile PBX service developed favourably. Growing
customer satisfaction has also been significantly
influenced by improvements in the delivery and
maintenance processes of local area network
services.

Digitalisation includes not only opportunities, but
also a great responsibility, and the need for
increasingly effective and safe networks is
growing. We established a new cyber-security
centre that offers our customers preventive, real-
time security to monitor and combat a variety of
threats. During the year, our customers found out
about the new cyber security services and
invested increasingly in the functionality and
safety of services.

International visual
communication solutions

Elisa Videra, which specialises in digital media
display services and virtual conferencing solutions,

Business

strengthened its position as a leading provider of
high-quality visual video communications. It has
provided services to over 90 countries.

In addition to the service centre located in Ouluy, it
has offices in a number of countries in Europe. As
part of our internationalisation strategy, we
established a service centre in Madrid, offering
customer support around Europe in English,
Spanish, Italian, Flemish, German and French.

In February, we launched a new kind of cloud-
based video-conferencing solution at the Mobile
World Congress in Barcelona that lets you join in a
conference regardless of time, place or
technology. Large networked companies, in
particular, will benefit from the new video-
conferencing services, when you can join a
conference using any device from a physical
video-conferencing room or from a mobile device.

Elisa Videra has global gold-level partnership
agreements with significant international
companies, such as Cisco, Polycom, Acano,
Samsung and LG. However, we always select the
manufacturer and technology we utilise case by
case, taking the customer's needs into account.

Customer satisfaction
and better service
continuously in focus

We continued our measures to develop our
operational activities and ensure better quality for
our customers. We increased automation in our
sales order and delivery processes, and over 80
per cent of our invoices are already managed
electronically.

We measure customer satisfaction regularly with
regard to the customer relationship, contact
points and products. We are grateful for the
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feedback we receive from our customers, and we
use it to systematically develop our operations. A
good example is the long-term and developing
cooperation with Alma Media, which also
transferred its basic IT and information network
services to Elisa in addition to the previously
delivered contact centre, voice and broadband
services.

We have systematically developed and renewed
our sales and invested in training our personnel.
The long-term investment in sales expertise
brought results, when in January 2015 our
customers nominated Elisa's corporate sales for
the title of Best Sales Organisation in Finland 2014
- which we won.

We continued to make our sales operating models
more customer-oriented so that customers can
get all their ICT services from a single location. For
example, the housing investment company SATO
decided to renew its ICT services and build its
future business solutions together with Elisa.

The Corporate Customer
business of Elisa Estonia

The sales of Elisa Estonia's Corporate Customer
business grew during the year and our market
share in mobile subscriptions increased clearly.
Corporate customers operating in Estonia have
found out about our data services, which can be
seen in the growth of both use and invoicing. We
launched a number of new services for our
customers, for example the Video and Toimisto
365 services and the Elisa IoT service package.

Timo Katajisto

Executive Vice President, Corporate Customers
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Business

Developing personnel

The Elisa Group employs approximately 4,100
professionals in Finland and internationally. Clear
goals, modern tools and flexible opportunities for
working increase meaningfulness and productivity
They also save time and money and help to
protect the environment. We take care of the well-
being of our personnel - as a responsible,
forerunner company should. Elisa's continuously
renewing organisation has high-level personnel
satisfaction.

We boldly look for new operating models and
challenge beliefs. Change is a daily routine for us -
it is renewal, and we are proud of it.

Changes in the industry
and working culture

Elisa's industry undergoes continuous changes.
Digitalisation is influencing what we do and how
we do it, our tools and working environment, as
well as management. Translated into skills for
working life, this requires continuous
development, taking care of one's own well-being

at work, trust and open interaction. Change
requires clear targets from management. New
ways of working also allow flexible coordination of
work and leisure time.

We are forerunners of changing working culture
and engaging in teleworking. We use versatile
virtual tools to support our work. In many duties,
we can work anywhere and seek new positions
regardless of locality. Elisa Ideal Work means
smart ways of working, and tools and facilities that
support them. Renewal projects in accordance
with the Elisa Ideal Work concept were
implemented at the facilities in Pasila, Tali and
Tampere in 2015. Elisa employees teleworked an
average of 75 (70) days per personin 2015 and
participated in 211,024 (197,138) virtual
conferences.

Internationalisation is also introducing new
requirements for expertise and, on the other
hand, offering new kinds of career opportunities.
In 2015, Elisa employees worked in a total of 14
different countries.
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PERSONNEL IN FINLAND AND ESTONIA 31 DEC
2015

. Elisa Corporation

J Subsidiaries

Estonia

603
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Future expertise

Elisa's employees make up Elisa - without our
experts, we do not exist. We continuously seek
new and different people to join us. Our goal is to
find people who suit our values and whose
expertise and motivation strengthen our
competitiveness. We operate in a changing
market. At Elisa, you can find completely new
kinds of tasks as well as traditional ICT tasks.

Case

The operations of Elisa Appelsiini, Elisa's subsidiary
focusing on Elisa's IT solutions, are based on
extremely strong competence in carefully selected
areas of technology. Elisa Appelsiini recruits the best
experts in the industry, and during 2015, hired a
group of ICT experts for new kinds of tasks in
software development and in social services and
health care. New expertise was acquired in the form
of Fiorano and BizTalk competence, as well as more
traditional programming languages. Read more
about recruitment (in Finnish) at Elisa Appelsiini.

In 2015, we hired 1,139 new personnel directly in
the service of Group companies or through our
partners. Our recruitment is focused on software
development, the Internet of Things (loT) and
digitalisation.

At Elisa, all tasks are tasks for both women and
men. Equal pay is based on the guidelines in our
equality plan. As an employer, we comply with the
principles of equality in all our operations, and we
also require it from our partners.

Elisa's operating model is based on location-
independent work. As a result, the most suitable
employee may be recruited regardless of their
residence or country. Our jobs are linked to a
locality only for specific reasons. In our

Business

recruitment, we only use expert and reliable
personnel evaluation services.

We want to develop and improve our expertise by
engaging in cooperation with different educational
institutions and research communities in the form
of research, training, traineeship, diploma work,
projects and corporate visits. Our cooperation
institutions are, as a rule, educational institutions
in the fields of technology and business, as well as
universities and higher education institutions. In
2015, the parent company employed
approximately 180 people in summer jobs and
traineeships. We were also involved in the
Responsible Summer Job 2015 (in Finnish)
campaign.

Case

We believe that many women who may have never
thought about seeking work in the IT industry may
grow to be excellent IT experts. We are encouraging
women to enter the IT industry through the Dialogue
project (in Finnish). We were also a cooperation
partner in the Super-Ada 2015 (in Finnish) event.

Strong cooperation between academic
researchers and Elisa's business operations
promotes our strategic choices by increasing our
understanding of significant new scientific
breakthroughs. In 2015, we began cooperating
with the students' union of Aalto University, with
the aim of lowering the boundaries between the
corporate and student worlds and telling students
about the broad range of job opportunities in the
ICT industry.
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Continuous development

We develop our personnel according to the
70-20-10 model; in other words, through a
combination of learning at work (70%),
management based on coaching and support
from supervisors and other bodies (20%), and
various training and coaching programmes (10%).

Interesting challenges and our working
environment enable our staff to personally
develop and expand their competence. We take
care of the continuous development of our own
expertise. In 2015, Elisa employees used an
average of 10 hours for training, and completed
15 further qualifications and 14 specialist
qualifications.

In addition to training, we also actively utilise other
expertise development methods supported by
Elisa, such as learning at work and job rotation.
Elisa's way of working in teams receives excellent
feedback from our personnel every year. 163
(210) Elisa employees participated in job rotation.

A strong part of the continuous development of
expertise is that the entire personnel have the
capacity and opportunities to take part in
developing Elisa's operations and processes.
Process work is performed under the leadership
of process owners in a number of development
groups. In 2015, over 145 (149) people took part
in process development work in development
groups. In addition, teams have been coached to
develop operations, and a significant part of the
development of operations takes place at team
level. Every team member is responsible for the
development of their own work and daily
improvement in a manner that increases
customer value.
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Business

Good management, clear goals and

shared values

Every Elisa employee has the right to work for a
good supervisor. We support success and
productivity by coaching management. Studies
show that our supervisors are top class: in the
2015 personnel survey, the index of supervisors
was assessed to be 4.27 (4.09) on a scale of 1-5.

A key part of Elisa's management system is the
appraisal and development discussion, which
each employee holds with their supervisor twice a
year. Between these discussions, supervisors
maintain regular, private discussions with their
team members. In the actual appraisal and

RESILIENCE INDEX

3.99
4,0 —
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3.73

3.62 e 3.66
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3,5
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In 2015, we completed the Elisa Value Dialogue
that began at the beginning of 2014. 75 cent of
the personnel of the entire Group participated in
the value debate in terms of online discussions
and workshops. The goal was to strengthen Elisa's
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development discussions, we implement our
strategy, agree objectives, assess our operations
and performance and plan our personal
development. In 2015, we held 2,440 appraisal
and development discussions.

We continuously develop the operation of our
working community on the basis of the results of
the regular personnel survey, for example. All this
can be seen in the personnel satisfaction of Elisa
employees, which has risen to a record-breaking
level. In 2015, our resource index in Q4 rose to
3.99 (3.89) on a scale of 1-5.

corporate culture and find functioning issues and
targets for development.

As a result of the joint value dialogue, we updated
Elisa's values and added one new value, which
describes working together, cooperation and
team spirit. In the summer of 2015, Elisa's Board
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of Directors confirmed the values of the company:
customer orientation, responsibility, results
orientation, renewal and collaboration. Our work
on our values continued during the autumn, when
Elisa employees created videos to show how our
values are seen in our operations, now and in the
future. By the end of the year, a total of 330
internal value videos were created. Approximately
2,000 Elisa employees participated in their
creation.

Video: www.youtube.com/watch?v=f5wcHBK6jhc

Case

The video eKristallipallo ("eCrystal Ball") by the
consumer customer service team from Pasila (Anssi
Makkonen, Pyry Tornvall and M. Laakkonen) was a
great success among Elisa employees. It was
selected as the best video describing our customer
orientation value; it describes the strategic intent of
Elisa employees to become even better at their
work. Video only in Finnish.

Our entire personnel are committed to the Elisa
Code of Conduct based on our values, which was
introduced in the autumn of 2015.

Results through
personnel well-being

Everyone has the right to work in a healthy and

safe working environment. We promote well-being

Business

at work and occupational health and safety
through good management as part of our daily
work. Each one of us, for their part, is responsible
for our working community. We have a zero-
tolerance approach to all forms of workplace
discrimination.

We pay attention to well-being at work and
promote a good work-life balance. As support for
our staff to take care of their well-being, we offer
services safeguarding well-being at work, such as
sports and hobbies. We provide regionally
organised sports and cultural club activities, and
offer high-quality health care with services
considerably in excess of the statutory
requirements.

At Elisa, the HR department is responsible for the
development of well-being at work activities with
regard to health, working capacity and the
development of the working community. The
facilities services and the IT department, in turn,
are responsible for working conditions. The
working environment committee coordinates the
operations of the occupational health and safety
organisation. The committee includes a
representative of the employer, the occupational
health and safety manager and the
representatives of occupational health care,
facilities services and IT services, as well as
occupational health and safety delegates
representing employees.

We were the first company in Finland to pilot a
diversity management manual in 2014. In 2015,
we updated our equality principles plan which
includes development measures. The plan was
prepared in a group consisting of employer and
employee representatives, which was coordinated
by the equality coordinator designated by the
employer.
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The plan for 2015 consisted of four development
targets:

The first target focused on equal pay for
women and men. To promote this, we
changed our salary adjustment process.

The second target supports the
internationalisation of Elisa. As the first
measure to achieve this target, we
produced working instructions that are
central from the point of view of work in
English.

The third target is to get more women
into management and supervisory
positions. To boost this development, we
prepared a roadmap to give Elisa
employees the opportunity to familiarise
themselves with roles in different units
and support units and their competence
requirements.

As the fourth target, we chose the equal
promotion of teleworking in all tasks
where the work enables it. The issue has
been managed in supervisory training,
and inequality was not observed in the
latest personnel survey.

During 2015, we developed ways to support the
diversity of supervisory work by promoting the
transfer of women to supervisory positions by
means of the Dialogue project, for example. We
support the shift of women into male-dominated
duties and vice versa, and support employees
whose working prerequisites require special
measures.

We also operate responsibly in situations of
change that have an impact on personnel. We
consider it important that personnel have the
opportunity to affect the content of the change by
active participation. At Elisa, we will launch a
change planning process every time the business

Business

must undergo changes requiring co-operation
negotiations that affect the number of employees,
job descriptions or other key factors related to
work. The operating model clearly exceeds the
requirements of the Act on Co-operation within
Undertakings. Our subsidiaries comply with the
co-operation procedure in accordance with the
Act. We report on any efficiency measures in
connection with interim reports.

If places cannot be found for personnel in the
renewed organisation, we together with our
partners make our best effort to make sure our
people get retraining or new employment
opportunities.
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Other personnel key figures

NUMBER OF EMPLOYEES

Persons

4,217 4,089 4,083

3,772 5,867 —— —

20Mm 2012 2013 2014 2015

Average number of personnel at the end of the year.

PERSONNEL COSTS
EUR million
270.0 266.0
238.3 T 247.7 T~
223.0 ==
2011 2012 2013 2014 2015

Calculated on the basis of the average number of
personnel at the end of the year.

Business
REVENUE PER EMPLOYEE
EUR 1,000
405.6
401.6 266.5 375.4 324;3

201 2012 2013 2014 2015
Calculated on the basis of the average number of
personnel at the end of the year.

PERSONNEL COSTS PER EMPLOYEE
EUR 1,000
65.1

59.1 59.3 6-2: 59.9 ——

201 2012 2013 2014 2015
Calculated on the basis of the average number of
personnel.
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MOBILE WORK SOLUTIONS AND CO2 SAVINGS IN ELISA

2011 2012 2013 2014 2015
Virtual meetings 27,409 67,744 125,850 197,138 211,024
Distance working days/person/year 37 44 52 70 75
Carbon dioxide savings 2,614 3,627 4,198 4,406 8,817

G4-10 TOTAL NUMBER OF EMPLOYEES BY EMPLOYMENT CONTRACT, EMPLOYMENT TYPE, REGION

AND GENDER'

2011 2012 2013 2014 2015
Personnel in total, 31.12.2015 2,803 4,459 4,756 4,546 4,545
Permanent contract 2,761 4,365 4,675 4,431 4,410
Finland 2,761 3,624 3,561 3,625 3,705
Estonia 560 547 578 538
Other Europe 56 73 111
Men 1,711 2,628 2,626 2,693 2,790
Women 1,050 1,556 1,538 1,583 1,564
Temporary contract 42 94 81 115 153
Finland 42 56 26 63 83
Estonia 33 44 47 65
Other Europe 1 1 3
Men 29 45 29 56 77
Women 13 44 42 55 74
Full-time employees 2,681 3,659 3,921 3,795 3,753
Finland 2,681 2,939 2,870 3,002 3,076
Estonia 559 547 583 538
Other Europe 54 73 106
Men 1,715 2,195 2,174 2,303 2,387
Women 966 1,303 1,297 1,355 1,333
Part-time employees 122 800 835 751 792
Finland 122 138 133 139 130
Estonia 33 44 38 38
Other Europe 2 0 8
Men 25 35 46 50 41
Women 97 136 133 127 135

! Figures 2011-2012 are not available for Estonia and other Europe
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LA1 TOTAL NUMBER AND RATES OF NEW EMPLOYEE HIRES AND EMPLOYEE TURNOVER BY AGE
GROUP, GENDER AND REGION'

2011 2012 2013 2014 2015

New employee hires 191 1,680 1,189 1,119 1,139
Finland 191 1,440 958 884 887
Estonia 240 192 222 194
Other Europe 39 13 58
Men 133 1,045 759 689 709
Women 58 635 430 421 430
Under 30 years 94 1,369 939 802 819
30-39 years 60 187 171 206 193
40-49 years 32 93 56 86 82
Over 49 years 5 31 23 25 45
Terminated employments 246 1,500 1,242 1,127 983
Finland 246 1,345 1,046 912 786
Estonia 155 185 194 193
Other Europe 11 21 4
Men 131 837 765 927 558
Women 115 663 477 544 425
Under 30 years 65 1,191 858 641 659
30-39 years 71 177 210 239 166
40-49 years 62 84 120 108 81
Over 49 years 48 48 54 139 77

! Figures 2011-2012 are not available for Estonia and other Europe

LA9 AVERAGE HOURS OF TRAINING PER YEAR PER EMPLOYEE BY GENDER, AND BY EMPLOYEE
CATEGORY

2011 2012 2013 2014 2015
Employee category Women Men
Senior management 16 10
Middle management 16 11
Other employees 10 8

! Figures 2011-2014 are not available

LA11 PERCENTAGE OF EMPLOYEES RECEIVING REGULAR PERFORMANCE AND CAREER
DEVELOPMENT REVIEWS, BY GENDER AND BY EMPLOYEE CATEGORY'

2011 2012 2013 2014 2015
Percentage of employees receiving regular performance and career
development reviews 87.3% 93.8 % 91.9% 88.86 %
Men 1,635 1,678 1,594 1,596
Women 894 872 864 844
Under 30 years 281 300 276 259
30-39 years 869 873 866 823
40-49 years 808 773 737 755
Over 49 years 571 604 579 603
! Figures 2011 are not available
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Business

LA12 COMPOSITION OF GOVERNANCE BODIES AND BREAKDOWN OF EMPLOYEES PER EMPLOYEE
CATEGORY ACCORDING TO GENDER, AGE GROUP, MINORITY GROUP MEMBERSHIP, AND OTHER

INDICATORS OF DIVERSITY'

2011 2012 2013 2014 2015
Elisa's Executive Board 7 8 9 9
Women 1 2 2 2
Under 30 years
30-39 years
40-49 years 4 5 5 4
Over 49 years 3 3 4 5
Board of Directors 6 7 7 6
Women 2 2 3 2
Under 30 years
30-39 years 1 1
40-49 years 1 1
Over 49 years 5 6 6 5
Management teams of business units 79 79
Women 31 30 33 32
Under 30 years 1 1
30-39 years 18 12 11 10
40-49 years 39 40 46 43
Over 49 years 21 24 21 25
Managerial board for corporate respo